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“Kununurra town centre is the same as it has been for 30 years. It needs cleaning up, 

streetscaping, plants, gardens and maintenance. It is untidy, dirty and shabby and a very bad 

look for visitors to our town and region.”

“Town is covered in graffiti, glass everywhere and rubbish too. Town centre and especially 

Coles area is not a nice place to go to on a regular basis. Visitors to our area must find it very 

confronting to visit our town centre.”

“The shop owners need to be pressurised  to keep on top of the graffiti.  I used to work at a 

shop in the centre and we cleaned up the outside of the shop every day so there’s no excuse.”

 “Pressure owner of Coles shopping complex to upgrade facilities, car park.”

“Have a better shopping complex, better parking, increase livability, clean up town, 

make it presentable compared to other towns.”

“The Shire needs lobby state government for significantly increased financial support for the 

town and region.  Broome has been so much more successful in attracting state government 

funds for infrastructure improvements.”

“A designated town centre between the PO and Visitors Centre on both sides of the road 

with cafes, restaurants, and an undercover meeting area and decent maintained toilets + 

cameras and lighting, maybe block off a section. Footpaths, trees, seats.”

“Town centre needs a focus. Imaginative plan and vision is needed, along with a commitment 

from business. Broome provided a case study where a single vision embraced by business has 

resulted in town centre revitalisation. It's what Kununurra needs.”

‘I feel like the town is to spread out. A better layout would be a single main street/area 

with the cafes restaurants/takeaways and small shops etc. Would make it more friendly for 

walking and exploring and making it easier for people to know their options.”

“Kununurra town centre. How about more progressive outlooks / approaches on revitalising our 

town centre, shire. Lots of potential. Let's see the 'Legacy' mentality mothballed with regards to 

the excessively hard to please food and planning applications. More markets. More night life. 

More fresh businesses, hospitality style. It's hard to set up a business here.”

“Incentives for businesses or pop-up businesses to open in the centre of town. 

Tidy Town initiative as above.”

Community Action Plan                                                                  

Kununurra town centre

Community Voices

• Clean up and beautify Kununurra town centre, 

especially around the main shopping centre.  

Suggestions include:  

o removing graffiti;

o encouraging landlords to clean and maintain 

shopfronts;

o planting trees and gardens;

o providing more parking;

o cleaning and maintaining public toilets.

• Develop a town centre precinct with alfresco dining, 

cafés and restaurants, pedestrian access and 

associated amenities.

• Reduce red tape for new business and provide 

incentives to attract a range of small businesses to the 

town. 

Community driven actions
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Kununurra town centre development and activation

68

Variances across the community
Performance Index Score

Q. How would you rate performance in the following areas?

Base: All respondents, excludes ‘unsure’ and ‘no response’ (n = 401).   * Positive Rating = excellent, good + okay

Shire of Wyndham 

East Kimberley
35

Industry High 64

Industry Average 45

Industry Standards
Performance Index Score

Performance ratings
% of respondents

Good OkayExcellent Poor Terrible

25
30

34 35

2017 2019 2021 2024

Good

(75)

Okay

(50)

Poor

(25)

Terrible

(0)

Excellent

(100)

Performance 

Index Score
(out of 100)

Positive 

rating*

35

10.310910 28.210706 40.030312

42% Trend Analysis
Performance Index Score

4

10

28

40

18

T
o
ta

l

H
o
m

e
 o

w
n
e
r

R
e
n
ti
n
g
/o

th
e
r

M
a
le

F
e
m

a
le

N
o
 c

h
ild

re
n

H
a
v
e
 c

h
ild

 0
-4

H
a
v
e
 c

h
ild

5
-1

1

H
a
v
e
 c

h
ild

1
2
-1

7

H
a
v
e
 c

h
ild

 

1
8
+

1
8
-3

4
 y

e
a
rs

3
5
-5

4
 y

e
a
rs

5
5
-6

4
 y

e
a
rs

6
5
+

 y
e
a
rs

D
is

a
b
ili

ty

F
ir
s
t 
N

a
ti
o
n
s

K
u
n
u
n
u
rr

a
 

T
o
w

n

K
u
n
u
n
u
rr

a
 

L
a
k
e
s
id

e

K
u
n
u
n
u
rr

a
 

O
th

e
r

W
y
n
d
h
a
m

35 33 42 34 36 37 37 31 34 32 39 30 35 42 35 46 37 27 36 59


	Slide 1
	Slide 2
	Slide 3: Strategic overview
	Slide 4
	Slide 5: Approach
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10: Overall Performance
	Slide 11
	Slide 12
	Slide 13
	Slide 14: industry comparisons
	Slide 15
	Slide 16
	Slide 17
	Slide 18: community trends
	Slide 19
	Slide 20
	Slide 21: community priorities
	Slide 22
	Slide 23
	Slide 24: Community Action Plans
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33: People
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46: Planet
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52: Place
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62: Prosperity
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73
	Slide 74: Performance
	Slide 75
	Slide 76
	Slide 77
	Slide 78
	Slide 79
	Slide 80
	Slide 81
	Slide 82
	Slide 83
	Slide 84
	Slide 85
	Slide 86
	Slide 87: Overview of Community Variances
	Slide 88
	Slide 89
	Slide 90
	Slide 91: community priorities
	Slide 92
	Slide 93
	Slide 94
	Slide 95
	Slide 96



